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Abstract

The infotainment program, which recently broadcdste lot, summon controversial among the
society. Nahdlatul Ulama even issued the fatwa mmar&®urpose of this article is not to extend those
arguments, but to explore the ideology beyonddg-liberalism and what is the impact. Infotainment
cultural industry product, broadcast in some tedgw stations, which chase only to make a praifitthiis
situation, infotainment trapped into liberalism palox, and in any level represent social darwinisorah
As we can see, the infotainment journalists pagteof attention to artists’ personal life, whichtpgpome
limitation to the artists themselves. In the othand, to pursue higher rate, journalists frequenttyn't care
about other people in society.
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