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Abstract

This article lengthens music concert phenomenon ismdeproduction at media. With many
perspectives of culture, music concert is revieimefrm of cultural experiences, especially aboomeon
culture, media culture, anti-authenticity, and pguculture. In this article, entire trend and thetical
observation explored by find beginning referenage®valuate contemporary cultural identity of popula
music. In fact, the next development of music aedianindustries are part of complex influence adtin
Indonesian society, especially from mediation ofical performance. The aims of the languages frioen t
event, like “Free Your Voice”, are integrating anepresenting culture of popular music.
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