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Abstract

Mannequins attract consumers in every stores aniilsmEhey stand silently, but “speak” loudly to
us. They are not just statues, because there aree |igns, images, values, and knowledge beyond thes
phenomena. This article studies the meaning of eguin in mankind culture based on Heidegger’s tibug
about “being”. Then, seeks the relation of this pbmenon to representation and cultural homogerosati

Key words:Mannequin, dasein, das man, cultural homogenisatiepresentation, visual merchandiser

Penerbit:
Prodi Ilmu Komunikasi
Fakultas Psikologi dan IImu Sosial Budaya
Universitas IS5am Indonesia

! Mahasiswa Kajian Budaya dan Media, Sekolah Pascasarjana Universitas Gadjah Mada, Y ogyakarta.



