
 

UNIVERSITAS ISLAM INDONESIA 
FAKULTAS PSIKOLOGI DAN ILMU SOSIAL BUDAYA 

PROGRAM STUDI: ILMU KOMUNIKASI 
KONSENTRASI: JURNALISTIK, PUBLIC RELATIONS, MANAJEMEN MEDIA, BROADCASTING 

Kampus Terpadu Universitas Islam Indonesia; Jl. Kaliurang Km. 14,5 Yogyakrta 55584 
Telp. (0274) 7483050; Fax 898444 Psw. 3267 http://www.uii.ac.id; email; komunikasiuii@yahoo.co.id 

Website: www.communication.uii.ac.id 

 

Jurnal Komunikasi 
Volume 3 Nomor 2, April 2009 

 

Public Relations (PR) dan Corporate Social Responsibility (CSR): Memperkuat 
Fungsi dan Posisi dalam Manajemen Strategis 

 
Abdul Rohman•••• 

(halaman 135-150) 
 
 

Abstract 
Profession and field of Public Relations (PR) in Indonesia are still on communication technician 

level. PR has not been put on strategic management function. PR roles in Corporate Social Responsibility 
(CSR) activities are still often be positioned within communication division. PR still does its traditional 
function as a media agent. PR shall be involved within every stage of CSR program, either research, 
planning, communicating, or evaluating stage.  
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